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Cascade Bicycle Club Education Foundation

Dear Friends,

At the Cascade Bicycle Club Education Foundation we think of cycling as a means to many ends—nhealthier children (and adults!),
relief from traffic congestion, a cleaner environment, and safer communities. The list goes on.

We believe that bicycling can create better communities, a fact that is backed up by a plethora of public health, urban planning,
and environmental science research. We also believe that there is more to bicycling than just being on our bikes.

Think about it. What makes cycling possible? Certainly, owning a bike is crucial, but how many bikes sit collecting dust for weeks,
months, or even years? How many people ride on a regular basis (commuting to work or school, running errands, riding for leisure,
exercise or play, or biking to other activities)? What gets a bike out of storage and on the road?

As Lance Armstrong wrote,“it’s not about the bike.” He's right. It’s about being and feel-
ing safe when we ride and having safe routes for getting to where we want to go. At the
Cascade Bicycle Club Education Foundation we strive to be the regional resource for
bicycling.

Through our Basics of Bicycling, Sprocket Hero and Bike Rodeo programs, we teach chil-
dren to be safe and legal riders. We do the same for adults with our Basics of
Commuting, Tips and Tricks, Faster and Safer Training (FAST), and Urban Cycling
Techniques classes. These programs build safe, confident cyclists. Confident cyclists ride
more. More riders mean more bicycle advocates, a stronger voice and a larger presence
on the road.

We provide safety equipment and bike literature to cyclists of all ages. Last year our free a Dy i LR B : : et
and low-cost helmet program put over 1,000 helmets on riders. Our “Lighten Up!”cam-  The Olson/Ephron family on a quadbike at Camp
paign put 350 light sets into the hands of high risk riders (riders without lights after dark Orkila, Orcas Island

are at highest risk for serious cycling accidents). And we provided the public with thou-
sands of copies of safety brochures and route maps.

Finally, we work to provide cyclists of all ages and abilities with safe and accessible
places to ride. From our Safe Routes to School program, to our Bike to Work Month pro-
gram, to educating political decision makers, traffic engineers, and urban designers, we
are working to improve existing bikeways, expand our regional trail system and positive-
ly impact the future of transportation in the Puget Sound region.

Everything we do here at the Cascade Bicycle Club Education Foundation is geared
toward getting—and keeping—people riding safely and with confidence. We are dedi-
cated to building a culture of riding within our communities. We believe that we can
Create a Better Community Through Bicycling!

Our work is made possible by the generous contributions of our supporters, the et e
thousands of hours volunteers put in each year and the dedication of our staff. You i’? - 3 AN
make our work possible. Riders practice safe cycling during a class.
(Photo: Fred Meredith)
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We offer each of you our heartfelt thanks!

Here’s to making the ride possible,
Jim Paige, President
Chuck Ayers, Executive Director

What is the Cascade Bicycle Club Education Foundation?

In 2001, the Cascade Bicycle Club formed a 501(c)3 non-profit + Get more people riding more often more safely
arm, the Cascade Bicycle Club Education Foundation, to help
fulfill the club’s vision of Creating a Better Community Through
Bicycling. Our mission is to provide bicycle activities to pro-
mote individual health and recreation, and to provide educa-
tion and advocacy to promote a more bicycle friendly environ- ¢ Promote cycling as a transportation alternative

ment and a more livable community for members, bicyclists Ultimately, we want more safe and confident riders participat-
and the community-at-large. The 2003 strategic plan helped us  jng in more activities and helping to make our community a
to prioritize our activities to reach these goals: better place to live.

* Increase the voice and visibility of the Cascade Bicycle Club
and the cycling community to improve the facilities and the
environment for cyclists



Successes in 2003:
Education Foundation Reaches
40,000+ people

The Cascade Bicycle Club Education Foundation directly served 21,000
people in 2003 with safety and skills programming, and reached another
20,000 with distribution of our safety tips brochure.

New this year was an expanded low-cost helmet sales program, in part-
nership with organizations such as Children’s Hospital; a more compre-
hensive courses and clinics program for adults (our Urban Cycling
Program) taught by eleven newly-certified League of American Bicyclist
instructors, and our Cycling Camp Weekend at the YMCA's Camp Orkila on
Orcas Island.
This year we:

Gave 350 free helmets to non-profits and schools

Sold 765 low-cost helmets—a large increase over the 525 sold last year!

Sold an additional 400 helmets and 350 light sets through a UW
Campus partnership

Provided safety and skills classes to more than 100 adults through our
Urban Cycling Program

Served 5100 kids in Seattle and Highline School Districts with the
Basics of Bicycling Safety Curriculum

Helped 3000 kids learn critical bicycle safety skills with Bike Safety
Rodeos

Reached 1200 kids with assemblies given by our masked safety crusad-
er, Sprocket Hero

Participated in 13 transportation, health, and safety fairs, and gave pre-
sentations to community groups, reaching more than 1000 people

Hosted the first annual Cycling Camp Weekend at Camp Orkila on
Orcas Island for 45 participants, including 8 kids

Attracted 9000 riders with our WRQ Bike to Work Day and Month
Distributed 20,000 safety tips brochures to event riders

Ayoung rider receives a new bike helmet.

New for 2004

The Education Foundation is beginning to launch an exciting year of new
and expanded programming. Each program is integral to our vision of
Creating a Better Community Through Bicycling.

Active Routes

Active Routes is the cornerstone of the Foundation’s community-based
bicycling efforts. It collectively describes the group of programs designed
to meet the Club’s mission of getting more people riding more often,
increasing the voice and visibility of the region’s cyclists, improving the
environment and facilities available to them, and promoting cycling as a
transportation alternative.

Cascade Commuter Program: In 2004 we will launch the Cascade
Commuter Program (CCP), an intensive hicycle commuting campaign
aimed at addressing barriers to bicycle commuting and increasing the
acceptance, popularity and viability of bicycling as mode of transporta-
tion among employers and employees in the Puget Sound region.

Safe Routes to Schools: Don't forget the kids! We are currently laying
the foundation for our Safe Routes to Schools program which will define
and develop “safe routes” to get kids to and from school on their bikes. At
Cascade education and safety are always our priorities, so we plan to
expand and integrate the Basics of Bicycling curriculum, currently taught
in the Seattle and Highline school districts, and use it as a tool to develop
and safe and confident riders.

Helmet Campaign

Every head needs a helmet! In 2003 the Education Foundation saw a 69%
increase in low-cost helmet sales. In 2004 we plan to continue expanding
this program by building new and existing partnerships with other organi-
zations. This will enable us to distribute more helmets—and train more
people in fitting techniques—without needing to significantly tax our
existing resources. We held our first successful helmet sale with Children’s
Hospital in October 2003, where we sold 170 helmets in 4 hours.

In 2004, on the third Saturday of each month, May through September,
Cascade will be organizing monthly sales at six City of Seattle Community
Centers. These sales will be run by Cascade-trained community center staff.
We are especially excited about this program because it will expand sales
to all sectors of the city and help us fill what had been a gap in area sales.

Cascade Collaborations

As a community-based organization, Cascade knows that we can accom-
plish more if we reach out to other like-minded groups to pool resources
and share ideas. In 2004, we will continue to network with groups who
have similar missions and goals.

Cascade has just begun sharing our office space with two other cycling
organizations: the Marymoor Velodrome Association (www.marymoor.velo-
drome.org) and the Backcountry Bicycle Trails Club (www.bbtc.org). With
three cycling organizations housed together at our Sand Point/Magnuson
Park offices in Seattle, we are beginning to approach our vision of a
Northwest Center for Cycling. Eventually, we hope to have almost all the
information you need about riding in our area under one roof.

The Education Foundation is also teaming up with a cancer patient and
survivor support group called Gilda’s Club (www.gildasclub.org). Gilda’s
Club has received funding from the Lance Armstrong Foundation to pro-
mote healthy living for their members via bicycle programming. Our work
with the Marymoor Velodrome Association and Gilda’s club will help
establish new kids' riding programs.

New Seattle Ride!

Seattle deserves a BIG urban ride, and here it comes! In September 2004 we
will be introducing a brand-new event called the Cascade Spawning Cycle.
The ride follows the same path as the majestic and beautiful salmon that
grace our waterways during this time each year. From the Puget Sound, out
to Lake Washington and back, the ride will offer something for everyone.
Whether you're a big fish or a little fry, you won't want to miss the fun!
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